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General Terms of Sale (GTS) 

of Drukarnia Multipress sp. z o.o. sp. k., with its registered office in Morawica near Kraków,                 
at Morawica 349, 32-084 Morawica, entered into the register maintained by the District Court   
for Kraków-Śródmieście in Kraków, 12th Commercial Division of the National Court Register 

under KRS number: 0000579640, Tax ID (NIP): 679-24-94-327, Statistical No. (REGON): 
351470231. 

§ 1 [Definitions] 

2. GTS – this document, i.e. the General Terms of Sale binding in Drukarnia Multipress sp. z o.o. sp.k.                     
in Morawica near Krakow. 

3. Manufacturer - Drukarnia Multipress sp. z o.o. sp. k. with its registered office in Morawica near Krakow. 
4. Customer - legal person, organisational unit without legal personality or entrepreneur being a natural 

person, to whom the Manufacturer submits an Offer or concludes the Contract for the provision                           
of Printing Services. 

5. Party or Parties shall be jointly referred to as the Customer and the Manufacturer. 
6. Product - packaging, labels, sheets and other materials produced by the Manufacturer. 
7. Printing Service - a service that includes the design of the Product, prepress preparation, structural 

design of the packaging, printing, print embellishment, and other related services performed by the 
Manufacturer, including but not limited to hot-stamping, embossing, die-cutting, cutting, gluing, 
window patching, packing, and transportation, etc. 

8. Offer - commercial conditions presented by the Manufacturer for the performance of Printing Services.  
9. Agreement - a written contract between the Parties defining the detailed terms of cooperation. 
10. Order - document in which the Customer orders the provision of Printing Services in accordance with 

the Offer or Contract. 
11. Colour Pattern - an unambiguous colour pattern agreed upon between the Parties. 
12. Production Acceptance - the Customer’s confirmation that the colour pattern, content, graphics, 

structural design of the packaging, and other arrangements specified in the Order are correct.. 
13. Acceptance Files - digital files with a record of the final version of the Product. Acceptance of these 

files by the Customer signifies release for production and, at the same time, no claims may be made 
regarding production batches that conform to the accepted files. 

14. Delivery Date - the contractual date for delivery of the Product to the Customer. 
15. Production Date - the date on which the Order is registered in the Manufacturer’s internal ERP system.  
16. Appendices to GTS - documents attached to GTS binding both Parties: 

e) Quality Guidelines for offset (sheetfed) and flexographic/digital (web) technology defining               
the technological parameters that the Manufacturer is able to provide in the performance                    
of the Contract, 

f) Production File Preparation Specification for offset (sheetfed) and flexographic/digital (web) 
technologies. 

g) Colour Acceptance - the procedure describing how the first production run at the 
Manufacturer takes place. What rights and obligations both Parties have during the launch                  
of the first production at a given production stage (printing, die-cutting, gluing, etc.).  

h) Complaint Form - a document in which the Customer reports discrepancies with the Order. 
The condition for the Manufacturer to consider a complaint is the correct completion of this 
document. 

17. Confidential information - any information disclosed in any form, in particular information of a 
commercial, production-related, technological, technical, financial, employee-related, 
organizational, or legal nature concerning the Manufacturer, including the contents of the Offer and 
the Agreement for the provision of Printing Services. 
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§ 2 [General Provisions] 

1. GTS together with the Appendices to GTS are published on the Manufacturer's website or the current 
versions of the documents are available at the following addresses:   
f) GTS: https://www.multipress.pl/firma/ogolne-warunki-sprzedazy/, 
g) Quality Guidelines: https://www.multipress.pl/technologie/wytyczne-jakosciowe/, 
h) Production File Preparation Specification: https://www.multipress.pl/technologie/specyfikacja-

przygotowania-plikow/, 
i) Colour Acceptance: 

https://www.multipress.pl/technologie/akceptacja-kolorystyczna/, 
j) Complaint Form: https://www.multipress.pl/technologie/formularz-reklamacyjny/. 

 
The provisions of the GTS and the above-mentioned documents are binding upon the Parties and 
constitute an integral part of the Order, in two cases:  

c) Information on their validity has been included in the Offer sent to the Customer.  
d) By placing an Order with the Manufacturer, the Customer confirms that they have familiarised 

themselves with these documents and accepts their content.  
2. Any deviations from the GTS must be expressly recorded in the Contract. In the case of discrepancies 

between GTS and the Contract, the Contract shall prevail. 
3. Electronic communication is an acceptable and sufficient form of communication between                                

the Parties. Documents and messages transmitted by the Parties in this form shall be sufficient                        
to maintain the written form, unless mandatory law requires otherwise.  

4. Price lists and other information published on the website www.multipress.pl do not constitute an offer 
within the meaning of the Civil Code.  

 

§ 3 [Conclusion of Contract] 

a) Acceptance of the Offer 
 

1. The Manufacturer shall submit an Offer to the Customer containing details of the performance of the 
Printing Service, including technical specifications, estimated completion date, and price. 

2. The Offer may be accepted or rejected by the Customer in its entirety. The Offer shall be deemed 
accepted when the Customer sends its written acceptance.  

3. In the event that the Customer has placed an Order and it turns out that it is not in accordance with the 
presented Offer (e.g. different quantity, price, technological specifications, different raw material, 
etc.), then in such a situation the Manufacturer shall present a new updated Offer to the Customer, 
and the previous Order shall be considered null and void. 

4. The Offer is expressed in net value, to which VAT will be added. 
5. The Offer is valid for the period indicated therein. Unless otherwise stated, the Manufacturer's Offer is 

valid for 14 days from the moment of its dispatch to the Customer. 
 

b) Acceptance of the Order 
1. Unless otherwise agreed, the Order should be placed on the basis of an accepted Offer or signed 

Agreement. 
2. In addition to the data resulting from the Offer/Contract, the Customer shall specify in the Order,                            

inter alia, the detailed specification of the Printing Service, quantity, price, expected completion                                 
and delivery date, description of the delivery method, packaging, reference numbers, delivery                 
address and other requirements of the Customer. 

3. Upon acceptance of the first Order, the Customer undertakes to provide the Manufacturer with copies 
of the following documents:  
a. confirmation of the assignment of the Tax ID (NIP) number,  

https://www.multipress.pl/firma/ogolne-warunki-sprzedazy/
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b. confirmation of assignment of the Statistical No. (REGON),  
c. an extract from the relevant register of entrepreneurs.  

4. The order should be sent by e-mail to the Manufacturer's e-mail address. 
5. Submission of an Order by the Customer requires confirmation of its acceptance by the Manufacturer. 
6. Placing an Order by the Customer means that they have familiarised themselves with the GTS together 

with the Appendices to the GTS and accept their provisions. 
7. Lead times are determined individually after confirmation of the Order and acceptance of digital 

production materials by the Customer. 
8. Any changes revealed during the execution of the Order require a new written agreement between                  

the Parties.  
9. Execution of the Order is the basis for issuance of a VAT invoice. 

 

§ 3 [Materials provided by the Customer] 

1. Submission of material for printing 
1. The customer shall provide a set of printing materials in electronic form. 
2. The Customer shall be solely responsible for the type, quality and content of the supplied print 

materials. 
3. The Customer authorises the Manufacturer to use the submitted materials to the extent necessary                 

to complete the Order. 
4. The method of preparation of the materials for printing is defined in the Production File Preparation 

Specification. 
5. The Manufacturer shall not be held liable for errors resulting from incorrect preparation of digital 

materials by the Customer, in particular, those not conforming to the Production File Preparation 
Specification. Any defects that may occur due to errors in the submitted materials for printing during 
the fulfilment of the Order shall be the responsibility and cost of the Customer. 

6. In the event of the detection of errors in the submitted materials, the Manufacturer shall immediately 
inform the Customer by e-mail to determine how the errors can be rectified and to agree on new 
conditions for Order fulfilment. 

7. The digital designs, packaging designs and die-cutting grids produced by the Manufacturer remain its 
property and may not be made available without its consent. All items mentioned are subject to legal 
protection. The Customer only acquires the right to use these items for the purpose of fulfilling                         
the Order in question. 
 

2. Liability for use of the Customer's and third parties' trademarks 
1. The Customer consents to the Manufacturer’s use of its trademarks and name for the purpose                             

of fulfilling the Order. 
2. The Customer consents to the use by the Manufacturer of the Products with its trademarks or name  

for the purpose of promotion and advertising of the Manufacturer, inter alia at trade fairs, in catalogues, 
on the website, etc. 

3. The Manufacturer is not obliged to verify the graphic content in the digital materials submitted by the 
Customer for any possible infringement of copyright. The Customer is fully responsible for any such 
violations, if they occur. 

4. The Customer, when commissioning the Manufacturer to place graphic markings, logos, trademarks 
and others on the Products, ensures that the Customer holds the copyrights to these graphic markings, 
logos and rights to trademarks or holds a valid written authorisation to commission the Manufacturer 
to mark the Product with them. At the same time, the Customer authorises the Manufacturer to use 
these materials to the extent necessary to perform the Order. 

5. In the event that a third party makes claims relating to the marking of the Products in a manner 
consistent with the Customer's instructions, the Customer shall indemnify the Manufacturer against 
all liability for third party claims (including indirect damage, lost profit and others) and any penalties, 
fees, legal assistance costs and other expenses incurred. 
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6. In the event that a third party asserts claims relating to the marking of the Products in a manner 
consistent with the Customer's instructions, the Manufacturer reserves the right to withhold 
production and/or delivery of the Products or to withdraw from the fulfilment of the Order if such 
marking infringes on the rights of third parties or if there are reasonable doubts as to the possibility                  
of infringement of such rights. 
 

§ 4 [Performance of the Agreement] 

 
1. Acceptance Files 

1. When accepting the Order, the Customer shall: 
a) Provide the Manufacturer with digital materials necessary to fulfil the Order, within the deadline 

agreed with the Manufacturer, via FTP or e-mail. Delivery of materials after this deadline may 
result in a delay in Order fulfilment, for which the Manufacturer shall not be held liable. 

b) The Manufacturer shall review the production materials and, based on them and the Order 
specification, prepare Acceptance Files, which shall be sent to the Customer for approval. 

c) Based on the Acceptance Files provided, the Customer confirms their compliance with                       
the submitted Order, thereby authorising the start of production. 

d) If the Customer identifies discrepancies between the Acceptance Files and the submitted Order, 
they shall report this to the Manufacturer, who shall promptly make the necessary corrections 
and resend the updated version for the Customer's approval. 

e) The Customer has two (2) business days to approve the submitted Acceptance Files.                                             
If the approval process extends beyond this period, the Manufacturer does not guarantee that        
the production schedule will remain unaffected. 

f) Approval shall be made by a Customer representative via e-mail, confirming acceptance                                
of the Acceptance Files. 
 

2. Colour Patterns 
1. The Agreement shall be executed after receiving the Customer's written approval of the Order’s Colour 

Pattern  
 

3. Manufacturer’s Obligations 
1. The Manufacturer guarantees that the Products and Printing Services will be provided in accordance 

with: 
e) The Agreement or Offer, 
f) The GTS – where the Agreement or Offer does not specify otherwise,  
g) The Quality Guidelines, 
h) The industry standard ISO 12647-2. 

2. The Manufacturer undertakes to complete the Order using its own materials and technology after                  
the Order is accepted by the Customer. The Customer authorises the Manufacturer to select materials 
and technical solutions in areas not specified in the Order, in accordance with applicable industry 
standards.. 

3. Compensation for delays in performance caused by the Manufacturer shall not exceed 5% of the value 
of the unfulfilled portion of the Order.   

4. The Customer accepts a quantity deviation of ±5% from the ordered quantity as a properly fulfilled 
Order.  
 

 § 5 [Shipping] 

1. Delivery and Transport Terms 
1. By default, Products are collected from the Manufacturer’s premises. 
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2. The Customer may arrange pickup through a courier of their choice. In such cases, the Manufacturer's 
responsibility ends once the Products are handed over to the courier and confirmed by signing                            
the delivery note (WZ).  

3. Upon the Customer’s request, the Products may be shipped to a specified location. The Customer is 
responsible for receiving and unloading. Unless agreed otherwise, all transport and additional costs 
(e.g. customs, taxes, handling fees) are borne by the Customer. 

4. Shipment with transport insurance is only provided if explicitly stated in the Agreement. 
 

2. Transfer of Risk 
1. In cases where the Order is picked up by the Customer or their designated courier, all risks (loss, 

damage, destruction) transfer to the Customer at the moment the Products are handed over and 
confirmed by signing the WZ or equivalent shipping document (e.g. waybill, CMR). 

2. In case of shipment arranged by the Manufacturer, risk transfers to the Customer upon the Products 
being made available for unloading at the delivery location.. 

3. Quantity confirmation occurs after unloading at the delivery site and is documented by a signed WZ 
document. In the absence of such a document, confirmation may be made electronically or through 
another agreed form. 
 

3. Transport Responsibility 
1. The Manufacturer is not liable for delays, damage, or loss of Products during transport if arranged                         

by the Customer or their carrier. 
2. If transport is arranged by the Manufacturer, liability is limited to the selection of carrier and proper 

preparation and packaging of the Products. 
3. Any damages sustained during Manufacturer-arranged transport must be reported and documented 

immediately in the presence of the carrier, including a damage report. A copy of this report must                 
be submitted to the Manufacturer within 48 hours of delivery. 

4. Upon receiving a damage report, the Manufacturer, in consultation with the Customer, will investigate 
the cause and agree on a suitable resolution based on the nature of the damage, the value of                                
the Products, and contractual terms. 
 

4. Storage in Case of Pickup Delays 
1. If shipment is delayed due to Customer-related reasons (e.g. no recipient, no shipping instructions, 

unpaid invoice), storage of the Products shall be at the Customer’s risk and cost, unless agreed 
otherwise. 
 

§ 6 [Remuneration] 

1. The Customer undertakes to pay the Manufacturer the remuneration for execution of the Order,                         
in the amount and within the deadline specified in the VAT invoice issued by the Manufacturer. 

2. If additional works, not foreseen in the Order but necessary for proper fulfilment, are required,                            
the Manufacturer shall present their scope and proposed remuneration before commencement. 
Execution of such works requires prior written consent from the Customer (electronic form such as                 
e-mail is acceptable). Without such consent, the Manufacturer is not entitled to charge additional fees, 
with the reservation that: 

a. The Manufacturer shall not be liable for any deficiencies, delays or improper performance 
resulting directly from the omission of such works. 

b. In justified cases, the Manufacturer may withdraw from further execution of the Order and 
charge the Customer for costs incurred to date. 

3. The payment date shall be deemed the date on which the Manufacturer's bank account is credited with 
the amount due. Unless agreed otherwise, all remuneration amounts are net amounts, subject to VAT 
as per applicable law. 

4. Filing a complaint does not suspend the payment deadline for the Manufacturer's remuneration.  
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§ 7 [Complaints] 

1. Complaints will be assessed based on the documents binding the Manufacturer and the Customer 
(see § 4 pkt. 3 ppkt. 1)  

2. The Customer has the right to submit complaints regarding quantity or quality after receiving                         
the Product, in particular: 

d) For quantity complaints regarding the number of shipping packages – they must be reported 
at the time of receipt, 

e) For quantity complaints regarding contents of packages – they must be reported upon 
discovery, but no later than 180 days from the Production Date 

f) For quality complaints – they must be reported upon discovery of the defect, but no later than 
90 days from the date of delivery.  
 

3. Complaints shall be submitted in writing or electronically to: biuro@multipress.pl, using                                 
the Manufacturer’s Complaint Form, included as an Appendix to the GTS. Incomplete documentation 
will suspend the complaint review process until it is completed. 

4. The Manufacturer shall review the complaint within 14 calendar days from submission. 
5. In all cases, the Manufacturer shall inform the Customer of the complaint resolution method within  

the above deadline. 
6. The Manufacturer shall not be liable for any costs associated with the processing of the Products                          

if the Customer submits the complaint after processing has started. The Customer is obliged to refrain 
from processing the Products until the complaint is resolved. 

7. After the expiry of the deadlines specified in item 2, the Products shall be deemed accepted by                           
the Customer as compliant with the Order. 

§ 8 [Manufacturer’s Liability] 

1. The Manufacturer shall not be liable for defects in the execution of the Order if the Customer:  
e) Incorrectly prepared the materials, including failure to follow specifications, Quality Guidelines,   

or the Production File Preparation Specification provided by the Manufacturer. 
f) Chose the wrong technology for their needs.  
g) Provided erroneous data on the electronic medium.  
h) Failed to comply with the post-production storage conditions as defined in §9. 

2. The Manufacturer shall not be liable for non-performance of the Order due to circumstances beyond 
its control, including but not limited to:  
c) Force majeure,  
d) Delays on the Customer's part in delivering materials, information, or approvals necessary                         

for execution. 
3. “Force majeure” as referred to above shall mean an external event that could not have been foreseen 

or prevented, even with due diligence as defined in Art. 355 §2 of the Civil Code. The Manufacturer shall 
inform the Customer of such an event without undue delay. 

4. Defects in part of the delivered Order do not entitle the Customer to reject the entire delivery. 
5. The Manufacturer’s liability for non-performance or improper performance is limited to the value of             

the Order. The Manufacturer shall not be liable for any lost profits of the Customer resulting from such 
failures. 
 

§ 9 [Shelf Life and Storage Conditions] 
 

1. Offset printing – 180 days from the production date, if stored under optimal conditions (20–25°C 
temperature and 45–60% relative humidity). 

2. Flexographic printing – 180 days from the production date, if stored under optimal conditions (20–
25°C temperature and 40–50% relative humidity). 
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3. After the periods specified above, the Manufacturer cannot guarantee the performance                                                      
of the Products, such as print durability, scratch resistance, bonding strength, crease functionality, 
etc. 

§ 10 [Final Provisions] 

1. Assignment of claims by the Customer against the Manufacturer is excluded.   
2. The Manufacturer’s remuneration may not be offset against the Customer’s claims.  
3. Any disputes arising from contracts concluded under these General Terms of Sale shall be settled                    

by the court competent for the Manufacturer’s registered office.  
4. The governing law for contracts concluded under these General Terms of Sale is Polish law. 

 

These General Terms of Sale are effective as of: 01.07.2025 

Version No. 001, dated 1 July 2025 

 

 

 


